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未回収 114 114 228 
68.7% 38.3% 49.1% 
回収 52 184 236 
31.3% 61.7% 50.9% 
合計 166 298 464 


































未回収 70 125 195 
42.2% 41.9% 42目。%
回1又 96 173 269 
57.8% 58.1% 58.0% 
合計 166 298 464 




























多忙 27 22.7 22.7 
会社方針 38 31.8 54.6 
担当者不在・不明 54 45.4 100.0 



































































0-9人 37 22 59 
62.7% 37.3% 100.0% 
10-19人 56 34 90 
62.2% 37.8% 100.0% 
20-29人 18 25 43 
41.9% 58.1% 100.0% 
30-39人 7 16 23 
30.4% 69.6% 100.0% 
40-49人 3 18 21 
14.3% 85.7% 100.0% 
50-99人 2 18 20 
10.0% 90.0% 100.0% 
100人以上 2 39 41 
4.9% 95.1% 100.0% 
合計 126 172 298 





市民の環境意識の向上 18 18 36 
20.9% 13.7% 16.6% 
各種環境法の策定・施行 6 26 32 
7.0% 19.8% 14.7% 
園内の公害・環境問題の深刻化 23 25 48 
26.7% 19.1% 22.1% 
国際的な環境規格の普及 12 29 41 
14.0% 22.1% 18.9% 
他企業からの影響 10 21 31 
11.6% 16.0% 14.3% 
企業イメージの向上 11 10 21 
12.8% 7.6% 9.7% 
その他 6 2 8 
7.0% 1.5% 3.7% 
合計 86 131 217 








































































1) Heberlein and Baumgartner (1978)が行った分析に
よると、個人を対象とした183の郵送調査の平均回
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百uspaper discusses methodological issues pertaining to mail surveys of companies and orga-
nizatiollS. When the unit of analysis is organization rather than individual， alow return rate is often 
m申ecteddue to the lack of ability to specify an individual who is responsible for flling out the 
questionnaire. In the survey conducted for this research an attempt was made to locate such indi-
viduals by phone. It was shown that this particular e首'ortwas instrumental in acquiring a high rate 
of return in this survey. The analyses further showed白紙 theorganizational role and position of 
the respondent affected the responses only on出equestions calling for individual judgement in 
their answers. Thus， itis advised to limit the questiollS to those eliciting only factual information 
when conducting an organizational survey by mail. 
